OF MANAGEMENT Research K

| BRITISH ACADEMY School of I
ﬁ Methods @

Association for
Netnographic Research

ANR

SIMA-SIM-BAM

SCHOOL OF RESEARCH METHODS
In collaboration with the Association for Netnographic Research

Summer Edition
Netnography: Qualitative Digital Research in an Age of AI

Hotel Hilton Garden Inn Firenze Novoli
Via Sandro Pertini 2/9
50127 Firenze

June 8-10, 2026

Program




/" OF MANAGEMENT Research WS

BRITISH ACADEMY School of
ﬁ Methods &

Association for
Netnographic Research

ANR

School directors
Rossella Gambetti, Universita Cattolica del Sacro Cuore
Maurizio La Rocca, Universita della Calabria
Matilde Milanesi, Universita di Firenze

School instructors
Robert Kozinets, University of Southern California
Ulrike Gretzel, University of Southern California
Rossella Gambetti, Universita Cattolica del Sacro Cuore




INSTRUCTOR BIOGRAPHIES

Professor Robert V. Kozinets holds the Jayne and
Hans Hufschmid Chair of Strategic Public
Relations and Business Communication at both the
' Annenberg School for Communication and
B Journalism and the Marshall School of Business at
the University of Southern California. A globally
recognized leader of social media research and
theory, Kozinets is the inventor of the netnography
rescarch method, which he introduced into
academic networks for qualitative consumer and
marketing research in 1996. He was one of the first
marketing researchers to theorize and explore
online consumer communities, influencers, social
media marketing, fans and fandom, technoculture,
networks of desire, and digital platforms. Serving
as Associate Editor of the Journal of Marketing and
the Journal of Interactive Marketing, his prolific
research includes over 150 written works, with
c publications in top-tier academic journals and ten
books, most recently Fandom as Subculture. Dr. Kozinets has extensive market research,
consulting, and speaking experience with global companies and organizations like Heinz,
Coca-Cola, Ford Motor Company, Merck, Campbell Soup, Pepperidge Farms, Nissan,
American Express, and L’Oréal. His insights have been featured in major media outlets such
as The Financial Times, The New York Times, Newsweek, Discovery Channel, CBS National
News, Germany’s Handelsblatt, Brazil’s Bites Magazine, and Australia’s Boss Magazine. In
2023, Dr. Kozinets founded the Association for Netnographic Research and currently serves
as president of the international netnography conference, Netnocon. From Italy and Australia
to Brazil and Norway, he has taught and conducted research at some of the world's leading
universities. Today, Dr. Kozinets is dedicated to advancing the field of netnography,
exploring the strange new worlds where Al and LLLMs meet cultures, fans, and identities, and
working with an innovative global community of advanced digital researchers through the
Association for Netnographic Research (netnographicresearch.org) and Netnocon
(netnocon.org).




Dr. Ulrike Gretzel is a Senior Fellow at the Center for
Public Relations, University of Southern California, and
Director of Research at Netnografica. She also teaches a
course on influencer marketing at the IMC Krems
University of Applied Sciences, Austria. She previously
held appointments as Professor of Tourism, University of
Queensland, Associate Professor of Marketing, University
of Wollongong, and Associate Professor of Tourism,
Texas A&M University. She has over 30 years of
experience conducting academic and practice-focused
research looking at the impact of technologies on
consumer behavior and marketing strategies. She is best
known for her early research on online travel reviews in
collaboration with TripAdvisor and her seminal paper on
smart tourism. Dr. Gretzel has published over 100 peer-
reviewed journal articles and twelve books. With an h-
index of 95 and almost 45,000 citations, Google Scholar lists her as one of the most-cited
tourism researchers in the world. She is an elected Fellow of the International Academy for
the Study of Tourism and serves as a co-editor-in-chief of the Information Technology &
Tourism journal and the Journal of Smart Tourism. Her research has been funded by national
science foundations, governments, museums, and tourism organizations across North- and
South America, Europe, Asia, and Australia. She is frequently invited to speak at academic
conferences and tourism industry events on topics related to emerging technologies. Her
work has been quoted in major news outlets such as The New York Times, The Sydney
Morning Herald, and The Australian. She has conducted netnographies on diverse topics,
such as TV show fans, vanlifers, digital creator and influencer mental health, travel
influencers, travel selfies, women entrepreneurs, Chinese cosmetics consumers, transnational
daigou shoppers, Labubu collectors, and Pinterest use for travel planning and home
improvement projects.




Rossella C. Gambetti, PhD., is Professor of Branding
and Consumer Culture at the Universita Cattolica del
Sacro Cuore in Milan (Italy), where she is Director of
Labcom (Research Laboratory on Corporate & Brand
Communication). Rossella is a Research Fellow of the
Jayne and Hans Hufschmid Chair of Strategic Public
Relations and Business Communication at the University
of Southern California in Los Angeles. She serves as the
secretary of the Association for Netnographic Research
(ANR) and as Co-chair of NetnoCon, the global
netnography conference. Rossella is an interpretive
scholar whose research is focused on the interplays
between consumer culture, technology and marketplace
dynamics. She is specialized in netnography and has
conducted several netnographic investigations both
academic and applied to the business, exploring the social
media worlds of amateur chefs, influencers and creators
(human, virtual, pet), brand activism and consumer
resistance, youth tobacco branding and consumption and Chinese cosmetics consumption.
Rossella’s research tackles innovative topics tackling influencer culture and fandom,
evolving consumer collectives in the era of internet participatory culture, technocultural
consumption and marketplace mythologies. Rossella is author and co-author of about 100
academic publications, including books (e.g., “Influencers and Creators. Business, culture
and practice”, co-authored with Robert Kozinets and Ulrike Gretzel, published by Sage),
edited volumes (e.g., “Netnography Unlimited”, co-authored with Robert Kozinets, published
by Routledge) and academic articles published in journals such as Marketing Theory,
European Journal of Marketing, Journal of Business Research, Journal of Marketing
Management, California Management Review, Journal of Product & Brand Management,
Futures, Culture and Organization.




COURSE OVERVIEW

This course provides a rigorous, hands-on, theoretical and methodological foundation in
netnography—the specialized qualitative research methodology designed for the humanistic
study of digital traces. While rooted in ethnography, netnography adapts traditional
participant-observation and immersive techniques to the unique affordances of mediated
online and other digital environments. This is not a course on social media metrics, but an
introduction to a rigorous approach for deriving contextual and (techno-)cultural
understandings from digital data. Students will move beyond surface-level data collection to
engage in deep, interpretive inquiry, emphasizing the human-centric analysis of digital traces,
ethics considerations, observation of positionality and immersion, and elicitation of relevant
experience.

Scholarly and Technical Expectations and Rigor

e Methodological Reflexivity: A central component of this course is the development of
a research immersion journal. Students will document their own positionality, the
"interpersonal" nature of digital immersion, and the reflexive loop between data and
interpretation.

e Theoretical Preparation: As an intensive, seminar-style course, students are expected
to arrive having critically engaged with the foundational literature. The core textbook
provides the methodological anchor, supplemented by contemporary peer-reviewed
research.

e Research Infrastructure:
- Access to social media platforms.

- Use of collaborative digital environments for shared file management and
interpretive synthesis.

- Strictly academic and research-focused use of technology during class sessions.

- Intensive incorporation of the latest analytical and generative-Al tools/LLMs.

Course Objectives

e Execute the 6 Movements of Netnography: Learn and practice the contemporary
procedural framework, transitioning fluidly between Initiation, Investigation,
Immersion, Interaction, Integration, and Incarnation.

e C(ultivate the Immersion Journal: Develop a rigorous practice of reflexive, thick
description of deep data that documents the researcher’s journey through digital
spaces.

e Navigate Complex Data Triangulation: Learn to integrate archival digital traces with
elicited data and reflexive notes to build a multifaceted cultural narrative.

e Refine Scholarly Work: Focus on the high-level synthesis of findings for academic
publication, ensuring the research comes to life through evocative and theoretically
grounded communication.
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COURSE SCHEDULE

Monday, June 8

13.30-14.00 Opening of the school: Brief welcome and introduction to the
workshop’s goals. This session establishes the structure and expectations of
this interactive and intensive course, emphasizing the impact of cultural and
contextual understanding in contemporary research.

14.00-15:30 From Ethnography to Netnography: This session explores the
anthropological foundations of netnography, tracing its evolution from
traditional, physically embedded fieldsite ethnography to a systematic,
mindful, and multimodal approach for gaining contextual and cultural
understanding in digital environments. We will discuss how netnography
differentiates itself from related approaches by offering specific operational
and ethical guidelines that are continually updated for evolving technocultural
realities.

15.30-15.45 coffee break

15:45-17.00 Initiating the Netnographic Inquiry: Focusing on the first
movement, Initiation, this session covers how to focus research on a specific
phenomenon or question and build the foundations for subsequent operations.
Students will learn to define research boundaries—selecting sites, devices,
and experiences—while addressing critical early-stage tasks like seeking
ethical approval and formulating rigorous research questions.

17:00-17:30 Group research project: Students will form research teams and
apply these initial learnings.

20:00 dinner

e Tuesday, June 9

o

9.00-10:30 The Immersed Researcher: Immersion is the mandatory core of
netnography. This session focuses on the Immersion movement as a process of
experiencing, observing, and reflecting on digital journeys. We will introduce
the immersion journal as a rigorous filtering mechanism and a tool for "thick
description" that captures the researcher's introspective journey and active
engagement with the data site.

10.30-10.45 coffee break

10:45-12.30 Tracking Digital Traces: This session covers the Investigation
movement, which centers on the search, discovery, and selective collection of
pre-existing digital traces. Students will learn to navigate the deluge of raw
digital traces to locate "deep data"—rare, culturally complex, and resonant
online traces such as textual posts, images, and videos that reveal broader
narratives and meanings.
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12.30-14.00 lunch

14.00-15.30 Interacting with Agents and Actors: Focusing on the
Interaction movement, this session explores data elicitation through dialogue
with various types of social actors. We will discuss the dialogic nature of this
data and how to manage various engagement strategies—including
intellectual, emotional, and social engagement—with human participants,
avatars, or even Al bots.

15.30-15.45 coffee break

15:45-16:30 Integrated Intelligence: The Integration movement is where the
three different types of collective data become integrated into one form, and
where analysis meets interpretation. Focusing on the current tensions between
human and artificial intelligence, this session addresses the emergent and
sophisticated synthesis of immersive, investigative, and interactive data.
Students will learn to monitor cognitive offloading, restore empathic balance,
and rotate micro and macro perspectives, using Alvesson’s notion of
"reflexive pragmatism" and Denzin’s idea of triangulation as guides for
transforming the three types of data into a sophisticated, holistic cultural
understanding.

16:30-17:30 Group Research Project: Dedicated netnography research time.
20:00 dinner

e Waednesday, June 10

o

9.00-10:30 Communicating Theoreticals: The final movement, Incarnation,
focuses on representing and communicating findings. This session guides
students on how to produce high-quality research outputs suitable for
academic journals or professional presentations, ensuring that the research is
vivid, theoretically grounded, and provides appropriate ethical and
methodological transparency.

10.30-10.45 coffee break

10:45-12.30 Workshop: A hands-on "workbench" session where student
teams aggregate their findings and apply integration exercises. The instructors
will be available to assist with specific data challenges, refinement of the
immersion journals, and the final synthesis of team projects.

12.30-14.00 lunch

14.00-15.30 Presentations: In these two final sessions, teams present their
findings and receive critical feedback from the instructors and peers.

15.30-15.45 coffee break
15:45-17:00 Presentations

17.00-17.30 Closing of the school: The school concludes with a final
summary of netnography’s role as a cutting-edge, adaptive tool for
contemporary research.
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